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Web, Print

The first VF websites were not the most professional work ever performed.

| worked hard with VF to redesign quality Flash/HTML websites for a
multitudes of brands that reflected positively upon their product lines.

I've also served as a designer for VF to provide collateral, advertising and
marketing materials.
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Liberty Property Trust

Event Marketing

Liberty needed to find tenants for their large warehouse spaces before the
paint dried on the walls. | put together an event that grabbed the
attention of their prospective clients.

| booked the band, talent, caterers and created an invitation that could not
be resisted.

After the last beer was poured and the band had packed their steel drums,
it turned out to be the best attended event in the company's history.




Adkins & Associates

PR, Advertising, Branding, Lego, Strategy, Web, Collateral

Being the best fashion headhunter consulting firm is difficult, climbing to
the top takes skill, brains and patience. 5taying on top for thrity years
takes a willingness to think ahead of the competition - to take chances and
dare to change. To be bold when the rest of the industry is happy to
remain static is the formula for success.

Adkins was looking for a change - the industry was rutted to its core and
the 3 J:parel industry was in chaos. Instead of running for the shadows, they
asked me to push them where the rest of the crowd was terrified to go.

| came in and changed their logo, their business strategy and got them to
embrace the word "headhunter” - 3 term other recruiters shied away from.

Now, they even have a war dance complete with mascot.
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Golf Pride

Broadcast, Print

In the never-ending quest to improve upon the game of golf, small things
get overlooked in a sea of big ticket items - things like golf club grips.

| helped boost Golf Pride's brand awareness for their club gripes with an
aggressive print ad and broadcast commercial campaign.

Sales are up, Golf Pride has a bigger market share and golf scores are
dropping all across the land - legitimately.




Golf Pride

view all five spots at stormbear.com/golfpride



LiveDeal.com

Advertising, Strateqy, Interactive

LiveDeal.com is an internet based auction site and they had a problem, too
many used cars. | met with their VP of Marketing and plowed through with
a strategy to get this tiny start-up moving upward and known.

With an interactive campaign on M5N, LiveDeal sold more cars and also
got more listings. Everyone loves growth and so did LiveDeal.
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Noble's Restaurants

Advertising, Strateqy, Interactive

Noble's Restaurants, NC's best fine dining brand, wanted a sales promotion
that would boost traffic on the slow nights, help the local community and
attract greater media attention.

| developed the Noble's Crush Festival - a summer long series of
wine-centric events, ending at the grape crush in September. | coordinated
their wine tastings, winemaker scheduling and winery tours. Best of all, it
highlighted Morth Carolina wines in a fine-dining atmosphere.
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Noble's Restaurants

Along with the Crush Festival management, | took over all of Nable's
marketing, advertising and interactive projects for their chain of fine
dining restaurants.
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Adelia's Natural Gourmet

Advertising, Strateqy, Interactive

Adelia's Organic Gourmet came to me with a product ﬁ-rahlern - their line
of organic spreads and dips were sitting on the store shelves past the
expiration date. After a few months of in-store demonstrations, the
product, while delicious, did not move unless the demo team was in the
store,

Their old packaging was clear plastic and the labeling was just encugh to
satisfy FDA requirements. Let's face it, hummas is not that most colorful
food in the world. Each time | met with the company founder, she always
stressed how much better her line was for kids than the typical junk food

they consume, | suggested to make the line kid-friendly and parent-happy.

| developed the branding and packaging for the complete line from the
product names to the product's logo cartoons. The company was very
successful in the Southwest market and was quickly acquired.
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THE ADELIA'S HEART-HEALTHY SPREAD BRANDS, LOGOS AND LABELS
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Golden Gate Herbals

Advertising, Strateqy, Web, Packaging, Logo

A San Francisco Bay Area pharmacist with training in Chinese herbal
medicine made concoctions and teas for his friends to help with headaches,
cramps, indigestion and other ailments. Somehow, he started getting
requests from friends he never met.

He came to me to help him start development of 3 product line of tinctures
and teas. | developed a clean, simple packaging design to reflect on the
simple art of Chinese medicine. He also wanted something to reflect the
product's origins in 5an Francisco. The Golden Gate Bridge is one of the
most overly used images for logos in the area. Coming up with a logo
featuring the Golden Gate was a huge challenge - draft after draft was
developed and rejected. | happened on the idea of turning the profile of
the bridge into a Chinese character and it worked and made the tea line
one of the most recognizable on the store shelves.

In the end, the client no longer had to deal with new friends, he sent them
to the corner store,
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J.T. - Minnie Maude Charitable Trust

[T = Minnie Mande Charitable Trust

MFrowid iy The hMezns To Saeceed

Logo Design, Strategy, Web

J.T. Emerson was born poor and left this world rich. A gentleman from Home ApcotUs Bos Grants  Scholrships  Contect
Danville, Virginia spent his life with his family and building his fortune by
wise investment in the stock market. If you met him in public, you would Wl Rz
not know he was the richest man in the area. Never to have owned a new P ——
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Tin Kettle

Logo, Product Launch Strategy

Start-ups are always tricky, but having a good product and having great
marketing tools to push that message takes a lot of the risk out of the
equation.

Tin Kettle sprang from one woman's hobby - creating hand-made hats and
scarves using only premium organic materials.

Fashions from Tin Kettle are the enly organic fashion accessories that are
hand-made in America.

That is her selling point, now | am watching her business grow.
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Bluebird

o HUEBIRD

Advertising, Strategy, Web MNews
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The turf business is tough. With cheap Chinese products floading the
marketplace, it is becoming tougher and tougher for American made
products to compete, especially for those made in Nebraska.
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| developed a site for Bluebird for their dealers - it fostered better dealer
relations, cut costs of sales material, it even prepared press-ready custom
ads for each dealer, complete with maps, location photos and contact info.
Just click on the ad you need and the system delivers the dealer 3 PDF that
they can send directly to the newspaper.
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Books For Soldiers -
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PR, Advertising, Branding, Logo, Strategy, Web, Second Life, Interactive I e s
BECOME A VOLUNTEER SOLDIERS

BooksForsoldiers.com wanted to expand their soldier support charity to STEP STEP b

serve 3 greater number of people than they were able to reach during the LA S L

first Gulf War. | helped BFS put together a long-term plan to grow the e o re——

charity without a huge influx of continual donations. Il e e e e
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Today, BFS ships over 7000 packages 3 month to deployed US soldiers,

sailors, airmen and marines all over the world. STED
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BooksForSoldiers.com uses Second Life to
support the troops.

soldiers serving in Irag can log on while
their spouses back home logs on.

Then they can meet each other and go
dancing in the BFS Social Club.

It may be virtual, but it is better than email.
The BFS Social Club won the prestigious

PRIM Award for design and for Best New
Use of Second Life.



Wonderbra

Web, Advertising, Second Life, Mobile Phone Application

It was time to modernize the brand's website and find new ways to attract
new customers and recover customers that have drifted away.

| came up with a four pronged attack - we put together 3 combination of a
new web desi?n; refreshed advertising, a mobile phone application and a
Second Life island with an integrated contest.

Wonderbra is a wonder once again.




Wonderbra Web
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The new Wonderbra.com is built on a new custom content management mdm
system that allows them to control all aspects of their site - they can add '

new ads and layouts with little or now knowledge of coding or server S el ey N e iRy bl T
management. :
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Wonderbra Mobile

Most of Wonderbra's customers are the most technologically saavy
generation to come along.

| developed a fun mobile widget that can be used as the customer's mobile
home page. A combination of time, weather and horoscope makes up the
biggest features of the widget.

We have the Moon in the left cup and on top of it is the nighttime low. In
the right cup is the Sun and the temperature there is the daytime high.

The buttons on the bottom allows the user to set their widget preferences
(birthday, time zone, wishlist user name), find the closest Wonderbra
outlet by utilizing the mobile unit’s GPS, and access your Wonderbra
wishlist s0 you can access your shopping list while on the go.

The bra holding the Sun and the Moon changes at the top of each hour,
showing a new bra design. Clicking on the question mark tells you the
name of the bra shown and let's the user add that specific bra to their
wishlist.

62 Great day to meet friends.
Avoid negative people,
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Wonderbra Bra Fight in Second Life

The number one commercial interest in Second Life is fashion - many
fashion designers have sprung up in 5econd Life and are making their living
by selling virtual clothes to other Second Life users.

Wonderbra used the talent pool growing in Second Life to attract
attention to their brand and find new talent for their fashion lines.

We developed an island in Second Life for Wonderbra featuring a fashion
show run-way complex to host a fashion design talent search contest.

second Life contestants who entered the "Bra Fight® had to design new
pieces of apparel and were judged against other contestants, the winner

was given a chance to show their Second Life designs in a real fashion
show.

It was a combination of NCAA bracketing and American Idol.
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Storm Bear Willliams

415-351-8497
www.stormbear.com

stormbear@gmail.com



